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1. GERMANY

· There is demand for Rubberwood, better known as Hevea, in Germany, especially for indoor use (parquet and furniture, mainly kitchen).

· Several companies offer Hevea, and if the client wants, they also offer FSC-certified plantation Hevea from Brazil or Malaysia.  Unfortunately clear figures on the import of Hevea timber to Germany and the relating market share of FSC-Hevea is not available.

· General use of certified timber in the German market:-

· FordagFurniture statistics gives an overview on FSC-timber use in Germany:

- 198 German furniture producers use FSC in parts of their products, but only 2 of them are fully FSC-CoC-certified.

- Only 6 out of 198 of them are in the kitchen business

· In comparison, 302 furniture companies process PEFC timber (with 8 companies in the kitchen production).  The degree of double-certification for companies using tropical hardwood lies at approximately 50%.  This indicates that the willingness to use PEFC-Hevea is given at 50%.

· A number of German companies who process Hevea or are selling Hevea products were contacted. The general trends are:

- Hevea is accepted by the German consumer as a sustainable product, because the timber is used after 30-35 years of latex harvest.

- Depending on the price and the demand, the companies are open to buy PEFC Hevea. Of course, some companies stick to FSC for ideological reasons.

Conclusion: There is a much stronger uptake of PEFC amongst German furniture manufacturers – this implies MTCS will be acceptable under the PEFC umbrella.   FSC Rubberwood is available upon request, no strong market insistence on FSC certification for rubberwood is evident.  

2. UK

FIRA: FSC is the preferred scheme for retailers because the chain of custody system is clearer.  However, PEFC is acceptable as would other schemes although they are so much less well known that they have minimal impact on end consumers.

Retailers are under increasing pressure from ENGO’s to develop sustainable purchasing policies for timber products and FSC seems to have pretty much cornered the market following such a strong marketing campaign that it is recognised far more readily by the ‘man on the street’ than any other scheme logo. 

FIRA cited several large retailers focussing on FSC but said that if FSC wasn’t available then other schemes would be used and many other retailers now offer both FSC and PEFC products.   

SATRA: Consumer interest in certified timber is ever increasing and FSC is the most popular and widely used scheme amongst retailers. 

SATRA also highlighted the Government public procurement policy and the requirement for proof of legality and sustainability extending to cover furniture.  Initially the pressure on retailers to supply certified products was from ENGOs but increasingly it is from the end consumer.  In this respect, FSC is easily the most recognisable and well understood logo and scheme, making it the scheme of choice for retailers.

PEFC is picking up its game regarding marketing and promotional work but has a long way.  All other schemes follow after PEFC and are generally unrecognisable and much less relevant to consumer demand.

B&Q: There is a requirement for certification and the preferred scheme is FSC because that is the market preference; PEFC is not as popular.

ARGOS & HOMEBASE: Both are part of the ‘Home Retail Group’ and fall under its corporate and social responsibility policy which cites 35% use of FSC and 46% use of other known schemes proving legality. FSC by implication is the benchmark for the group as proof of legal sourcing of timber products.

HEALS: No specific allegiance but growing general awareness.    

LOMBOK: Sees FSC as the benchmark but often has sourcing difficulties because it soruces most of its timber from Indonesia and relies on ‘government run concessions’ proof of legality which doesn’t meet retailers’ requirements. The company still manages to sell its products, either directly or to much smaller companies.
JOHN LEWIS: No concrete policy but generally aims towards proof of legality and sustainability for all timber products through various certification schemes.

Consumer poll indicates 35% of respondents cite climate change as a number one concern whereas 33% claim ethical sourcing to be the most important issue currently.  This is a good indication of the hugely increased consumer awareness of sourcing policies and methods in recent times since both were much higher than the other options given in the poll.

TESCO: Support FSC but not exclusively.  Their aim is to offer proof of legality and sustainability for all timber and paper products. Their understanding is that FSC is key for hardwood and that PEFC is focussed on Scandinavian products!  The key for Tesco is that FSC has very good consumer recognition and that it has been endorsed by WWF, making it very popular amongst the public.

IKEA:  FSC only policy.

Conclusion: The UK market has always shown a strong preference for FSC as the scheme of choice. This is mainly due to effective brand recognition owing to support shown for FSC by the retails sector, who were strong supporters for the FSC from the beginning.  The DIY sector and large companies (retail and supermarket chains) fall within this category.  In terms of furniture, those amongst this category of companies of course support FSC as the scheme of choice.  There is very little knowledge of any schemes other than FSC. PEFC is known to a lesser extent because furniture has not been marketed under the PEFC logo until now.  The same would apply for MTCS.  PEFC is more known within this category of companies for paper products.  Recognition of PEFC is growing in this group, albeit slowly.  FIRA assisted DEFRA in setting the standards for furniture procurement by government departments, citing FSC and PEFC as the specification for furniture manufactured from timber (FIRA press release 30.11.09).  This recommendation will now be opened to public consultation prior to finalisation, expected in March 2010.

3. BELGIUM

The Belgian Furniture Association explained that at the moment, FSC or any other certification does not emerge as an issue concerning indoor rubberwood products.   Currently, South East Asian Hevea Brasiliensis is generally known and accepted to be a plantation material cultivated for industrial purposes, therefore its legality and sustainability is not questioned at all. A Malaysian company or its Belgian trade partner should theoretically be able to sell rubberwood items freely on the Belgian market.

Brico Belgium: Sustainability Division

Certification is a must for any new product to be sold, but FSC and PEFC are equally acceptable. Theoretically it would be possible to put the products on the shelves without this, but the days of how long this can still be done are numbered, so they specify both FSC and PEFC with no preference between both schemes.

Brico PLAN-IT: Wood Division Purchasing Department 

The same as above except the person seemed to have a preference of FSC when describing their policy. When asked, he confirmed no preference of FSC over PFC though.

Gamma Belgie: Wood Division Purchasing Department

Certification at this moment is not a must, but is strongly recommended, i.e. a potential new supplier has practically no chance to offer uncertified goods. There is no preference whatsoever of FSC over PEFC or vice versa.

HUBO: Wood Division Purchasing Department

 Presently there are indeed uncertified rubberwood items on the market and the atmosphere is generally relaxed about the necessity for certification. The company is however in the phase of gradually changing its product range to certified goods, judging FSC and PEFC equally acceptable.

The companies who responded are Belgium's largest DIY chains by turnover in 2008.  

4. POLAND

· The companies contacted consist of importers of rubberwood products, which include DIY chains, furniture and household accessories retailers, furniture producers and importers operating in Poland.

· Listed below are observations resulting from telephone conversations held with potential rubberwood importers, their representatives and other industry members.

· Rubberwood products are mostly recognized by furniture importers. Rubberwood products are in general perceived as price-competitive. No emphasis on certification has been recorded, since price is expected to be such products’ most important feature. 

· MTCS certification is generally not recognized. The lack of information available in Polish might be one of the reasons. 

· DIY chains tend to pay more attention to the issue of product certification. Spokespersons contacted failed to recognize PEFC certification scheme and its endorsement of MTCS. FSC was recognized as a leading timber products certification scheme. Informal conversations confirmed that PEFC in Poland is mostly associated with forest management certification and the paper industry.

· Most contacted parties were reluctant to describe their demand for rubberwood products, although displaying moderate interest in the subject. Most of them would welcome a commercial offer in order to determine their interest.

· Poland is a significant producer of RTA furniture and the local market for basic furniture is quite competitive. Additionally, local producers utilizing pine timber saturate the market for simple solid furniture and kitchen accessories.

Conclusion: Poland is another strong FSC-stronghold for many years.  There is no strong market demand for FSC-certified rubberwood or other furniture.  More research on the matter would be advisable as short notice of the project made it impossible to acquire indepth insight into the market.

5. NETHERLANDS

· Contact with Dutch companies consisted of the largest DIY stores and large furniture retailers. The findings amongst the DIY stores consisting of Intergamma, Praxis Groep, Agri Retail and Hornbach Bouwmarket revealed the following:

· None of them purchase rubberwood products.  The first 3 have an FSC-only policy. Hornbach Bouwmarkt refused to comment on the issue of certification (implying that it does not apply this requirement strictly or at all).

· Amongst the large furniture retailers, the companies mentioned that they have little Rubberwood in their respective assortments.  The bulk of their stocks consist of pinewood with FSC certification or hardwood with TFT (Tropical Forest Trust) labels.

· The majority of Dutch furniture stockists utilise European and or Scandinavian timber species.  Amongst plantation species, Pine is the most popular.

Conclusion:  The Dutch market is another stronghold for FSC certification.  It is hardly surprising that PEFC is not mentioned.  FSC has dominated the DIY and retail sector since the mid 1990s.  PEFC Netherlands was only formed a year ago, and has not touched the furniture sector.  Most of these companies operate FSC-only policies, making the question of possible acceptance of PEFC/MTCS rubberwood irrelevant to them.  

Overall Conclusion

· The demand for certified furniture in Europe at the moment is generally confined to outdoor garden furniture. There is currently very little demand for certified indoor furniture.  However, it is foreseen that such trend is becoming popular especially in view of the due diligence and increase purchasing policy in Europe for certified timber products.
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